
Digital Government Services: 
A SLED Market Overview
GovSpend’s latest data provides a clear view of how the digital government services market is evolving in 
2025. The sector is showing its first significant slowdown in over two years. After peaking at more than 
$364 million in Q3 2024, total sales have fallen to just over $93 million in Q3 2025.

This decline marks a shift from the consistent growth observed in previous years and reflects a broader 
recalibration as public agencies adjust to new economic conditions, budget pressures, and changing 
citizen expectations.

Despite the downturn, the market remains active. Certain regions and service categories continue to 
show resilience, with agencies prioritizing modernization projects tied to digital access, data security, 
and compliance. Understanding where spending persists—and how procurement priorities are evolving—
remains essential for providers looking to compete effectively in this environment.

http://govspend.com
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Key Players and Market Share

Over the past five years, Tyler Technologies Inc. has reported more than $3.15 billion in digital 
government service sales, leading the market by a substantial margin. Granicus and Salesforce.com 
follow with approximately $359 million and $268 million, respectively. OpenGov Inc. and Accela Inc. also 
maintain a consistent market presence.

These figures point to a concentrated but competitive landscape, where established vendors hold 
the majority of contracts, yet smaller and emerging providers continue to find opportunities through 
specialization and local partnerships.

http://govspend.com
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Geographic Trends

Spending patterns vary widely across states. Texas, California, and Florida remain the largest markets, 
each exceeding $400 million in digital government service spending.

Digital Government Services Spending

Sales by Top 10 Companies in Top 10 States

Texas leads with more than $1.2 billion in sales over the last five years, followed by California with over 
$1 billion. States including Illinois, Washington, and Georgia also demonstrate significant investment, 
ranging between $200 million and $400 million.

In contrast, states such as Oklahoma and Kansas report comparatively lower levels of digital government 
spending, highlighting differences in modernization priorities and funding structures across regions.

http://govspend.com
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Procurement Landscape and Opportunities

Over the past five years, 7,333 SLED agencies have spent $4.64 billion on digital government services. 
Currently, there are 315 open bids across 192 agencies, such as the City of Palo Alto’s (CA) open bid for 
a modern, cloud-based permitting system, and 577 contracts set to expire within the next 24 months.

These figures suggest a steady flow of procurement activity, even amid broader budget constraints. 
Agencies remain focused on improving accessibility, streamlining services, and upgrading legacy systems, 
creating ongoing opportunities for vendors to align their solutions with these goals.

GovSpend data also shows 18,943 mentions of the top ten digital government service providers in 
agency meetings over the last five years. This level of engagement underscores the continued evaluation 
of vendor performance and the importance of proactive positioning in procurement cycles.

http://govspend.com
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Market Priorities and Emerging Applications

Looking Ahead

State and local governments are advancing their transition from legacy systems to digital-first operations, 
with particular emphasis on identity management, citizen experience, and data privacy. As states expand 
their roles as trusted issuers of digital identity, opportunities are increasing for solutions that support 
secure, interoperable, and user-centric systems.

However, citizen adoption remains a key challenge. According to NASCIO’s Super Forum on Digital 
Citizen Services, only 25% of citizens actively use digital channels. Nearly 49% still prefer direct human 
interaction, and 63% favor in-person services, often due to websites that are difficult to navigate or 
designed around internal structures rather than citizen needs.

To address these gaps, many states have established Digital Service Teams (DSTs), 18 identified by 
Georgetown University’s Beeck Center for Social Impact + Innovation, focused on user-centered design, 
agile product development, and data-driven decision-making. 

The 2024 U.S. Department of Justice ruling on digital accessibility has further accelerated efforts to 
implement universal design standards. These initiatives aim to ensure digital services are both equitable 
and compliant, reinforcing the demand for accessible, modern solutions that can effectively serve all 
constituents.

For instance, the Michigan Office of Retirement Services has an active IT modernization bid that includes 
a Human-Centered Design Specialist responsible for “conducting user research, creating journey maps, 
and applying design thinking throughout the sprint/agile development process.”

Although overall market spending has slowed, the long-term trend toward digital modernization remains 
clear. Agencies continue to invest in foundational technologies that improve service delivery, enhance 
security, and expand digital access.

For providers, the key to success in 2025 lies in understanding where investment remains steady—by 
geography, contract timing, and service category—and positioning offerings to align with those agency 
priorities. The data points to a market in transition, not retreat, offering opportunities for those prepared 
to navigate it strategically.

The data provided in this report comes from the GovSpend platform. For a deeper dive into spending 
intelligence specific to your business or competitive landscape, request a personalized demo here.

http://govspend.com
https://digitalgovernmenthub.org/publications/dsn-dst-tracker/
http://govspend.com/request-a-demo/?utm_source=cybersecurity&utm_medium=report&utm_campaign=nascio-2025

